
How Do Your Webinars Measure Up 
to Market Leaders?
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Webinars: 
Emerge As The Go-To Engagement Platform

have increased frequency of 
webinars in past year

of companies now hosting 
webinars



74% planning to 
increase again in 2011

More than 1/ 3 have 
increased frequency by 

20% or more

HOW DO YOU STAND 
OUT FROM THE CROWD?
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“I believe the most important need is for 
businesses to improve the quality of the 
presentations they are delivering …If the 

content being presented is not seen as 
valuable, no amount of technology will save 

the business.”

--Ken Molay, Founder & President, Webinar Success



HOW DO YOU STAND 
OUT FROM THE CROWD?

Industry Analysts perceived as 
most valuable speakers 

Case study examples

Other options cited by survey 
respondents included: Authors ,  

Industry Peers, Bloggers, Consultant



– 60 minutes remains the 
most popular webinar 
(73.9%) of respondents 
citing that length as the 
most effective. 

– Shorter time frames 
emerging: More than 20% 
prefer the 30-minute 
webinar
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HOW DO YOU STAND 
OUT FROM THE CROWD?



– Free Research Report is the 
number-one most important 
attendee incentive (44%)

– Free white papers and books 
(often authored by one of the 
presenters) also fared well in 
the rankings. 



FREE PRIZES



Audience Attentiveness Meter

Hand Raising for Attendees
Polling

Post-Session Surveys



Sending out 
Automatic 
Follow-Up 

Emails

Post-Session 
Surveys

Adding On-
Demand Option 

via 
Archive/ Recordin

g



reporting plans to increase 
social media interaction in 2011 

plan to increase their social 
media participation by 11-20%



Company Blog






